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AEATIO TYNOY

O EAAnVIKOG EpuBpacg ZToupag EVWOE TG SUVAMELG TOU ME TV P&G yla tn otipén
TWV MANHpUponadwv tng Oscoaliog

O EA\nvikog EpuBpdc Itaupodg suxaplotel Bepuad tnv etalpeia Procter & Gamble yiwa tnv

AQUECN QVTOMOKPLON TNG OTO KAAEOUA TOU Yyl €vioxuon Twv MANYEVIwV TnG Oeooaliag,
POOodEPOVTAC ONUAVTLKA SWPEA ELGWV TPOCWITKIAC UYLELVAC YLa TOUC MANUUUpOTaBeic Tou

©e000ALKOU KAUTIOU.

Juykekplpéva, n P&G mpooédepe meplocotepa and 2.700 tepdyia mov adopouv mpoiovia
TIPOOWTILKAG UYLELVAG Kol ppovtidag tou omitiov petafl twv omoilwv caumouvav Pantene,
naveg Pampers, amoppumaviika Fairy & Ariel ta omoia mapadoOnkav otig Kevrplkeg
Amnobnkec tou E.E.Z. otnv ABrjva kot ev cuvexeia ameotaAnoayv pe ta oxfnuata tou E.E.Z. kat
Slopolpaotnkav amno tou¢ £0glovtég tou E.E.X. otTic TAnyeioeg mepLoxEC tng Osooaliag
(BoAog, Aaploa, TpikaAa kat Kapditoa).

O EAANVIKOC EpuBpocg ITaupog euxaplotel Bepud tnv Procter & Gamble yla TNV EUYEVIKN aUTh
Swped aAAd Kal yLa T SLapkr uTtooTRPLEN TTOU TTAPEXEL OTO £PYO KaLTLG SPACELC TTOU UAOTIOLEL

TPOG EVIOXUON TWV EUAAWTWY TANBUCULOKWY OUASWV TNG XWPAS.



